Digital Watermaking in e-Commerce

· Perspectives : Technical, Business, Legal Issues

· Members : 

· Sim Youngdae (ydsim@icu.ac.kr
· An Joongmin(itlawyer@icu.ac.kr)

· Kim Yoonjeong(oblivion@icu.ac.kr)

· Jo Wonsun(wsjo22@icu.ac.kr)

· Goal 

Digital media are subject to illicit distribution and owners of such data are cautions about making their work available without some method of identify ownership and copyright. Digital watermarks are employed in an attempt to provide proof of ownership and identify illicit copying and distribution of multimedia information.               

 We briefly survey the role and technology of digital watermarking 

 as a means of aiding in copyright and ownership issues.

 We propose the overview of the basic idea of digital

 watermarking and its necessities for the next digital generation .

· Job Assignment

	Name
	Job

	Sim Youngdae(Leader)
	Technological Reviews  

	An Joongmin
	Social approach 

  To research legal systems on digital contents copyright 

  To poll/survey and analysis, 

	Kim Yoonjeong
	To develop website implementing watermarking 

	Jo Wonsun
	To research business area 

  Search domestic/international company and product 


TR #2 : altogether  

TR #3 : altogether

TP Paper : altogether

· Expected Result 

To understand current technological/ legal issues on copyrights of digital contents 

To propose better solution to protect copyright of digital contents
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